
H I G H L I G H T S

• Growing our Customer Base: Surpassed 40m active customers for the first time during Q1, driven by 

exceptional new customer growth.

• Building Great Customer Experiences: Expanded pre-owned fashion experience internationally, enabled more 

sustainable choices and enhanced our Plus program.

• Expanding our European Logistics Network: Building 3 new fulfillment centers through 2023 to serve our 

customers even better and to enable continued strong growth.

• Exceptional Q1 financial performance: Delivered GMV growth of +55.6% YoY and strong profitability with adj. 

EBIT margin of 4.2%.

• Upgraded full-year 2021 outlook: GMV growth of 31-36%, revenue growth of 26-31% and adj. EBIT 

of 400-475m EUR.

O U T L O O K

FY 2021 Outlook:

• GMV growth of 31 – 36%, and revenue growth of 26 – 31%

• Adj. EBIT1 of 400 – 475m EUR

• Negative net working capital and 350 – 400m EUR in Capex2

Investor Relations Contact

Email: investor.relations@zalando.de

Homepage: https://corporate.zalando.com/en/ir
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Patrick Kofler – Head of IR Patrick.Kofler@zalando.de Tel.: +49 3020 9681 584

Nils Pöppinghaus – Senior Manager IR Nils.Poeppinghaus@zalando.de

Jan Edelmann – Manager IR Jan.Edelmann@zalando.de

Dorothee Schultz – Junior Manager IR Dorothee.Schultz@zalando.de

F i n a n c i a l s

1 Excluding equity-settled share-based payment expense (“SBC”) of ~€65m, restructuring costs and non-operating one-time effects for FY/21

2 Excludes M&A transactions

Definitions are available in the financial reports.
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